
The Client Questionnaire

We want to help you capture your brand, your identity, idea or vision. Simply fill out the questionnaire, making sure your answers are clear, honest, and concise. If you find a question that doesn’t pertain to your project, feel free to skip it. 

This questionnaire may even help reveal a solid brand message or vibrant identity—or it may illuminate missing areas and lack of focus. Even if the latter is the case, answering these questions will open the door for discussion on these points, providing us with a clear understanding of what you’re looking for and how to bring your project from concept to completion. 

Also, we recommend completing this worksheet as a group. This way we won't miss any important opinions. Once you’re happy that the worksheet clearly describes your brand, idea or vision, email it to studio@easilyamusedgraphics.com and we’ll begin working on a unique solution tailored specifically for you, your business, and most importantly your customers.

The Basics

Company name, website and  the current/intended web address.

Briefly describe your company.

What is the concept, product or service your site will provide.

Who are the main contacts for this project? Who has final approval?

Please list names, email addresses and phone numbers.

Project start and completion date?

Are there specific reasons for these dates?

e.g. tradeshow, product launch, end of year budget

Your budget dictates how much time we can devote to your website. What is the budget for this project? Your Objectives?

What are your main reasons for commissioning a new website?

List the business objectives for your website in order of importance.

e.g improve sales, increase customer satisfaction, reduce time spent searching for information etc.

How will you know if the site is a success?

e.g. 20% increase in sales, 70% of surveyed users expressing satisfaction, 30% reduction in time spent searching for info.

Current Site (if you have one)

Describe the aspects of your current site that you feel are successful and the reasons why.

What aspects of your current site do you feel are unsuccessful? Why do you think that is?

If you use a content management system (CMS) to update your current site, please describe the system, it’s features and your satisfaction with it.

What are some of the ways you market your website? 

How you market to customers and visitors helps us to understand the context in which potential customers will first meet your website and brand.

What is your primary tagline? 

What single statement embodies all of the above? Visa claims “It’s everywhere you want to be”, Nike says “Just Do it”, and Coke reminds us “It’s the real thing.” What promise does your brand claim? 

Your Audience

Describe the different types of visitors to your website or store in as much detail as possible.
e.g. web-savvy students looking for bank loans.

Why will people use this kind of site?

e.g. to find the most suitable bank loan for their needs.

Why will people choose your site over others?

e.g. biggest choice of loans, easy to use, friendly advice etc.

What do you imagine people would want to do on your site?

e.g. find the cheapest bank loan, compare the top 5 loans etc.

What specifics are customers searching for when they search for your type of product or service?

What are the values they look for in products such as yours? What are the ‘top of mind questions’ when you are first contacted? What concerns do they have before purchasing? 

What is the decision making process customers use (rational or not) when they decide to purchase your product or use your service?

List the key decision points in sequential order. Is it price then quality? Do they choose product integration over price? 

Your Brand

How did the brand or company start? 
Understanding how a brand started can be an important aspect to its story. Where did it come from? Who was behind it? Has it changed or evolved?

How has it evolved from the initial vision?

How would you describe your company culture?

How would you describe the personality of the company? What is the leadership like? How does the culture effect how you relate to customers?

What does you brand stand for in the customers’ mind?

How do customers perceive you? Who are you to them? Are you the industry leader or are you the up and coming innovator? How do they relate to you as opposed to your competition?

Why should they care about you?

How do your products impact them or their business? What is the bottom line value or resulting effect? Think in terms of real bottom-line value. Example: A BMW offers customers a feeling of driving a high performance machine, not just getting them from point A to B.

What adjectives describe your brand?

Note how your brand should be perceived by choosing from the adjectives below. Mark where your brand should sit on the scale between each opposing idea. Some sets intentionally overlap each other in meaning or are similar.

Who are your Competitors? Why do they get it wrong and you get it right?

Defend your brand as though you were in a court hearing. What are the problems with their products? How does your brands promise solve those problems?

Content and Design

Describe how you would like users to perceive the new site.
e.g. modern, professional, friendly, edgy, fun etc.

Please list the websites of competitors and organizations in a related field. What works? What doesn’t?

List websites you like the visual design of and explain why.
Sites like faveup.com and unmatchedstyle.com can be good sources of inspiration.

Outline any ideas you may have for your site. How would these features support your business goals and the goals of your user?

e.g. provide recommendations to help users find related items and promote up-selling.

If you need a content management system, please describe the features you feel would work best for you.
e.g. updatable news, multiple authors,  stock control, user moderation, etc.

Additional Comments

Here’s your chance to add any extra information you think will be helpful.


